


The MISSION of Breckenridge Creative Arts is to deliver 
inspiring creative experiences that enrich the quality of life 
for residents and quality of place for visitors. 

The VISION of BreckCreate is to see Breckenridge as a 
dynamic year-round creative community.

MISSION + VISION



Breckenridge Creative Arts embodies:

1. Excellence and relevance 

2. Engagement and interactivity 

3. Diversity and inclusion 

4. Collaboration, cooperation and communication 

5. Respect for our natural and cultural environment 

VALUES



MEMBERSHIP PROGRAM







Step 1.
Set program guidelines



Levels of membership:

MEMBER ($50+)
• Early Ticket Buying & Priority 
Seating for Live@Riverwalk Concerts 
+ Festival Performances
• 25% discount on all classes and 
open studios, plus waived service 
fees with online registration

PATRON ($1000+)
• All of the above, plus
• Exclusive invitations to opening 
events and artist talks
• Priority seating and concierge 
ticketing assistance for BIFA + 
Revolution Music Series + 
Live@Riverwalk Concerts

MUSICIAN UNDERWRITER ($2500+)
• All of the above, plus
• Access to the summer’s Revolution 
Music Series Artists + Musicians
• A limited edition 2022 BIFA poster 
print



Step 2.
Market to Breck Music 
supporters and 
BreckCreate audience







Step 3.
Invite, invite, invite



CLASSES



ARTIST-IN-RESIDENCE



ARTIST TALKS



EXHIBITIONS



COMMUNITY EVENTS



PERFORMANCES



BRECKENRIDGE INTERNATIONAL FESTIVAL OF ARTS







Step 4.
Evaluate and improve



Survey

Insights from those 
involved

Question in 
newsletter

Data on member 
giving



Nicole Batway
Sr. Donor Relations Manager
nicole@breckcreate.org
970-771-4308
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